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LinkedIn Power Lab Webinar

Content Magic in Creator Style

with Gunnar Habitz
Monday 21 August 2023

Welcome!
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Social Media Consultant, Social Selling Blogger, Online Course Creator, Book Author

G’day, my name is Gunnar

Please use the chat room to contribute or unmute yourself
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Content Magic in Creator Style
LinkedIn Power Lab Webinar 21 August 2023

1. Hook
How to catch attention

2. Carousel
How to show your story

3. Comment
How to keep engagement
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Hook
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How do you start a LinkedIn post 
typically? Do you use a title,
a statement, or a question?

Answer in the chat
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No Hook – No Look
Examples
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No Hook – No Look

Tips
• If you don’t get them to click “see more” 

in 3 seconds, your post gets ignored
• Don’t use a title like “Monday Morning 

Motivation” with a free line so nobody 
sees the content

• Play around with the first line, it’s the 
most important of the post

Examples
• 3 underrated tips to [activity]
• How to [outcome] without [obstacle]
• How I did [activity] to get [outcome]
• The ugly truth about [topic]
• Steal this [tool] from me
• Here is how my client achieved…
• Try this if you struggle with…

Some ideas
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Carousel
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Have you created a carousel post
or uploaded a PDF to your post

in LinkedIn on your own?

Answer in the chat
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Carousels are the Most Engaging Format
Example Josue Valles
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Carousels are the Most Engaging Format
Example Thomas Strider
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Carousels are the Most Engaging Format
Example Mahrukh Imtiaz
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Tell a Story Across up to 20 Slides
Own Example
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How to Create These Creator Style Carousels?

Post
• Write the idea of a post first
• Focus on the hook line
• Think about visuals
• Complete the rest of the post
• Ideally not too long as the core 

message sits in the visuals
• Afterwards add the PDF into 

the post before uploading
• You can even schedule inside 

LinkedIn to hit right timing

Canva
• Create a new design
• Choose “LinkedIn Carousel”
• 1500x1200 or 1350x1080 (5:4)
• Companies use square images
• Focus on a title page first to 

grab attention with large 
letters and a visual hook

• Tell story across smaller text on 
following pages

• Last page with call to action 
how readers can reach out or 
get the product or service

• Save as PDF once finished

Follow this steps and finish in less than one hour
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Comment
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How many comments on your posts 
do you typically turn into 1:1 

conversations per week?

Answer in the chat



17

Commenting

• Provide insightful comments
• Not just “Great Post”, “Well done”
• Good approach to find your voice
• Become recognised for the quality 

of your thoughts
• Read further comments to find 

prospective members of your tribe
• Add own comments with more 

value (not only tagging others)
• Use a PS strategy to add quality or 

ask questions to keep conversation
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Comment Example
LinkedIn post Planning without testing about implementing Crisis Management Plans

https://www.linkedin.com/posts/gunnarhabitz_how-to-ensure-clients-implement-your-crisis-activity-6594718237160771584-uk_K
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LinkedIn Premium shows up to 90 days – turn those into conversations

Who’s Viewed Your Profile
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Content Magic in Creator Style
LinkedIn Power Lab Webinar 21 August 2023

1. Hook
• Find a short first line

• How to and lists with numbers

• Provocative and bold works

2. Carousel
• Craft your post with good hook

• Create visuals in Canva

• Combine it together in a post

3. Comment
• Add value in your comments

• Keep conversation going

• Look who viewed you
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Next Steps



22

LinkedIn Challenges for Small Businesses
Do you see yourself here?

Overcautious
Not connecting with others

Missing affinity with technology

Unclear about sharing content

Overwhelmed
Irrelevant content in the feed

Only connected by strangers

Not clear where to start

Overthinking
Paused by perfectionism

Unclear how to convert followers

Listening too much without action
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How can I Help You?
Improve your LinkedIn activities

Online Course
Enhance your knowledge

Transform to the next level

Join here

Profile Refresh
CV style to story-telling

Advisory or done for you

Book here

Coaching
Work together with me 1:1

From profile to conversion

Get started here

https://www.gunnarhabitz.com.au/organiclinkedincourse
https://www.gunnarhabitz.com.au/refresh
https://www.gunnarhabitz.com.au/offers/MALAxHqk/checkout
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My Social Selling Book
www.connectandactbook.com

linkedin.com/in/gunnarhabitz, gunnarhabitz.com.au, +61 481 232 126

http://www.connectandactbook.com/

