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LinkedIn Power Lab Webinar

Magnetic LinkedIn Presence

with Gunnar Habitz
Monday 31 October 2022

Welcome!
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Social Media Consultant, Social Selling Blogger, Online Course Creator, Book Author

G’day, my name is Gunnar

Please use the chat room to contribute or unmute yourself
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Magnetic LinkedIn Presence
LinkedIn Power Lab Webinar 31 October 2022

1. Profile
Task to refresh

2. Pleasure
Time to learn

3. Profit
Traction to earn
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Example: Endorsement Related Introduction…
Dialogue with Michael Eckhardt, Keynote Speaker, Workshop Leader, Institute Director
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Example: … Became Life Changing for my Career
Dialogue with Michael Eckhardt, Keynote Speaker, Workshop Leader, Institute Director

• Michael Eckhardt – received first introduction
• Peter Strohkorb – started book review idea
• John Smibert – joined Sales Masterminds events
• Tony J. Hughes – ignited passion for Social Selling
• Rahul Kumar – executive training in Social Selling
• Cian McLoughlin – first published book review,

landed my job at Noggin from its reception

This all started with an endorsement.

Could have been a birthday wish as well.

Take the chance to communicate using LinkedIn!
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Profile
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When did you update your
LinkedIn Profile the last time?

Answer in the chat
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Comparing Profiles Becomes Easy
How many seconds do we have to get a first impression?



9

Improve Your LinkedIn Profile

1. Headline
2. Photo
3. Background image
4. Location & Industry
5. Contact info
6. About
7. Experience
8. Education & Certifications
9. Skills & Recommendations
10. Profile URL

Most important elements
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Creator Mode

• New mode for members who regularly share content 
to demonstrate their expertise and build networks

• Add 1-5 topics (hashtags) you post about which will be 
added below the headline

• Featured and Activity sections move up
• “Connect” button becomes “+Follow” by default
• Possible to add a Service Page with Call to Action
• Newish features to be used well with Creator Mode:

LinkedIn Audio, Newsletters, LinkedIn Live
• Benefit: Grab attention over your boring competition

Do you want to stand out and build loyal communities?
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Name Pronunciation, Cover Story and Website

• Name pronunciation: 10 seconds to hear your name
• Cover story: 30 seconds video behind the photo
• Both can be used for quick elevator pitching
• Mostly used by consultants and coaches, not yet by 

corporate employees
• Recording only on the mobile app, not on desktop
• Website: New place for the link in the top section
• Benefit: Present you more genuinely to the public

Hear and see you like in real life
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Pleasure
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What do you remember from a 
recent post you commented on?

Answer in the chat
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Comment on the posts of others with 
further insight – best way to find your 

voice and the pleasure in learning.
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Sharing with Magic Intro
Example: England will be the first country to require new homes to include EV chargers

• Curated good content 
from www.electrek.co

• Started with hook and 
provocative question

• Summarised key 
takeaways

• Kept the post very brief 
to encourage reading

• Tagged original author
• Used only 5 hashtags, 

#innovation (39M foll.)

20 reshares
• from 2nd and 3rd grade 

connections
• Most share it without 

their own commentary

https://www.linkedin.com/posts/gunnarhabitz_england-will-be-first-country-to-require-activity-6843671834475540480-5T6p/


16

From Idea to Post

Formats
• Text with image/s
• Text with carousel
• Text with document
• Text only
• Video
• Newsletter series
• (Poll)

Templates
• List post (5 best X…)
• Event/webinar summary
• Curiosity question post
• Customer story
• Result post

• Create once and reuse!!!

Start a scrapbook of brainstorming ideas today
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Trello

• T rust
• R esults
• E nthusiasm
• L earning
• L ifestyle
• O pportunity

• Provide value in all posts
• Post once per day
• Pitch never
• Produce in batches

My method to choose content
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Profit
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How often do you follow up
with your connections?

Answer in the chat
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LinkedIn Premium shows the past 90 days – turn those into conversations

Who’s Viewed Your Profile
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You don’t need just prospects in your 
network, also consider existing clients, 
suppliers, supporters, and influencers.
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From collecting to connecting

Personalise Your LinkedIn Invite

• Watch the profile to prepare your hook
• Helps to remember later in messages
• Add a personalised invite

On mobile press here
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Action Plan

Inbound
• Check comments on your content
• Reply on the same day
• Accept incoming requests
• Introduce those with others
• Reply to triggers (role change/birthday)
• Check who viewed profile (Premium)

Outbound
• Connect with right people
• Comment on posts from others
• Share relevant content where suitable
• Apply social listening to your market
• Write own material (3-5 per week)
• Send direct messages (voice/video)

Assuming your profile is up to date – 30 min per day
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Summary: Magnetic LinkedIn Presence
LinkedIn Power Lab Webinar 31 October 2022

1. Profile
• Update headline & about

• Add Creator Mode

• Add newish features

• Compare with others

2.  Pleasure
• Find relevant material

• Engage with posts

• Comment with insight

• Curate and create content

3. Profit
• Check who viewed your profile

• Connect with relevant people

• Send engaging messages

• Convert conversations
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Next Steps
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LinkedIn Challenges for Small Businesses
Do you see yourself here?

Overcautious
Not connecting with others

Missing affinity with technology

Unclear about sharing content

Overwhelmed
Irrelevant content in the feed

Only connected by strangers

Not clear where to start

Overthinking
Paused by perfectionism

Unclear how to convert followers

Listening too much without action
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How can I Help You?
Improve your LinkedIn activities

Online Course
Enhance your knowledge

Transform to the next level

Join here

Profile Refresh
CV style to story-telling

Advisory or done for you

Book here

Coaching
Work together with me 1:1

From profile to conversion

Get started here

https://www.gunnarhabitz.com.au/organiclinkedincourse
https://www.gunnarhabitz.com.au/refresh
https://www.gunnarhabitz.com.au/offers/MALAxHqk/checkout
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Organic LinkedIn Course
My best approach to learn and apply quickly

Complete
• Grow your online presence

• Shape your personal brand

• Define your target market

Connect
• Improve your profile

• Find your tribe

• Connect properly

Content
• Comment with style

• Curate from others

• Create own content

Convert
• Engage with your audience

• Establish a winning routine

• Elevate to the next level
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www.gunnarhabitz.com.au/organiclinkedincourse

How to get Started?

Bundle of both together includes setup of your LinkedIn page for free

https://www.gunnarhabitz.com.au/organiclinkedincourse
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calendly.com/gunnarhabitz

Your Turn!

Discovery Call
30min free discussion

Ideas for your profile

Hear about your content

gunnar@gunnarhabitz.com.au, +61 481 232 126, www.linkedin.com/in/gunnarhabitz

https://calendly.com/gunnarhabitz/call?back=1
http://www.linkedin.com/in/gunnarhabitz

