
LinkedIn Training for j2 Global A/NZ
17/10/2017

Gunnar Habitz

Sales Manager CloudRecover/KeepItSafe



2 © Copyright 2017 CloudRecover Pty Ltd – 2/39-41 Chandos St, St Leonards NSW 2065, Australia – www.cloudrecover.com.au

17/10/2017

LinkedIn Training

Profile Preparation
1. How to connect / be connected properly

2. Present yourself with a professional photo

3. Choose a compelling headline

4. Use a relevant background image

5. Craft a story based summary

6. Convince by adding rich media

7. Shorten your public LinkedIn URL

8. Provide quick contact info

9. Get the right skills endorsed

10. Provide and receive recommendations

11. Be present in groups

12. Engage with comments, posts and articles

amazon.com, US$3.10
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Profile Preparation

1. How to connect properly

• Never send connection request straight away

• Always use an introduction with a hint

• On mobile version press the … at the top right

• Always watch the other person’s profile
to increase their profile views 

On mobile press here

On desktop press here
and then “Add a note”
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Profile Preparation

1. How to be connected properly

• Always view the full profile

• If sender doesn’t provide a
message, send a thank you

• Helps them to understand
why they connected with you

• In best case provide value
or at least good mindset

• Don’t accept every request,
suspect those with 5000
contacts and only 20 skills

• Reject who you don’t know
and don’t want to connect

• Press on “I don’t know this
person” after rejecting

• Protect your network!
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Profile Preparation

2. Present yourself with a professional photo

• Would you meet a person in reality who has socks over the face?

• Pay attention to proper lighting

• No need for CV photo or passport shot

• Use the same photo also in other media

• Which one should I take?
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Profile Preparation

3. Choose a compelling headline

• Most have just job title @ company

• Others use 120 characters in full for
the services they provide

• Have in mind what the reader is looking for

• “Is this the right Adam Smith?” cannot be
answered showing a service description

• “BDM at CloudRecover” doesn’t say what
exactly he provides

• Best to combine both sides
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Profile Preparation

4. Use a relevant background image

• Major three social networks use a background image

• Applying thoughtful personal branding means consistency

• Same background on LinkedIn, Twitter and Facebook

• Choose something relevant
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Profile Preparation

5. Craft a story based summary

• Best to write in first person

• Avoid egoism and buzz words

• Provide your value proposition

• Apply Peter Strohkorb’s “7 figure introduction”
(see www.peterstrohkorb.com/7figureintroduction)

http://www.peterstrohkorb.com/7figureintroduction
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Profile Preparation

6. Convince by adding rich media

• Show what you or your company is doing

• Success story or project description as PDF

• Company video of a service to educate the
self informing buyer

• A personal video is even more appealing

• Never add your CV there
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Profile Preparation

7. Shorten your public LinkedIn URL

• How to recognise a very active LinkedIn user?

• Use a short LinkedIn URL

• More obvious for jobseekers, but handy
as well in regular business

• au.linkedin.com/in/gunnarhabitz is
short and can be easily sent as a link

• Not easy for less unique names

• Simply add within the profile section
before somebody else with the same
name will do so
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Profile Preparation

8. Provide quick contact info

• Ever tried to reach a person immediately
out of their LinkedIn info?

• Most don’t provide their contact info

• A sales person need to be reachable

• Always include mobile phone and email,
good to add company generic number

• In best case add your Twitter account
or private website to show as real person

Maybe…

too short
too long
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Profile Preparation

9. Get the right skills endorsed

• Would you engage a person for a larger
investment who has no skills endorsed?

• Choose the skills wisely to match with
important keywords

• Examples for CloudRecover/KeepItSafe:
Disaster Recovery, Software-as-a-Service,
Business Development, Channel Partners,
Sales, Sales Management

• Leave 3 of 50 skills open as some people
endorse you for something by surprise

• Sort the skills by what you want to be seen
for, not by the # of endorsements
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Profile Preparation

10. Provide and receive recommendations

• Gain social proof by providing and also
receiving recommendations

• Ask former colleagues or business
partners

• Proactively provide recommendations

• Study recommendations of other people
to find out what to write
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Profile Preparation

11. Be present in groups

• Join relevant groups on first view

• Find out groups of other professionals
and join them

• Like and comment group content

• Engage with more active people

• Example Strategic Selling

• Received connection requestion to their
leader after a constructive comment

• They invited me for bi-monthly breakfast
meetings with sales relevant topics

• Met several people F2F due to this group
connection who I wouldn’t meet otherwise
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Profile Preparation

12. Engage with comments, posts and articles

• Add comments by providing more value, not just “cool”

• Post articles of others to your network with intro why relevant

• Compose own content
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Quote of the week

Genius is in the idea.

Impact, however, comes from action.
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Thank you!


